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ABSTRACT

This study examines the critical role of media in shaping political communication and voter behavior amid digital
information disruption, with the objective of understanding its impact on democratic processes and proposing
strategies for effective political communication. Utilizing a qualitative approach, the research employs a literature
review method, systematically analyzing data extracted from credible sources, including peer-reviewed scholarly
articles and public media, through content analysis to generate novel insights. The findings reveal that conventional
and digital media significantly influence voter preferences through agenda setting and framing, directing public
attention to specific issues and shaping perceptions of political candidates. Social media platforms, while enhancing
political participation, particularly among younger demographics, exacerbate polarization and disinformation due to
algorithmic biases that reinforce echo chambers and the activities of political buzzers disseminating tailored
narratives. The study underscores the urgent need for enhanced media literacy to equip the public with critical skills
to navigate information, alongside responsible media practices and ethical political campaigns. It concludes that
robust collaboration among media, politicians, academics, and civil society is vital to uphold journalistic integrity,
implement transparent regulations, and strengthen digital literacy, fostering a healthy democratic ecosystem. By
addressing these challenges, political communication can empower informed voter decisions, ensuring the resilience
of democracy in the digital era.

Keywords: Political Communication, Media Influence, Voter Behavior, Social Media, Media Literacy, Digital
Democracy

1. INTRODUCTION

In the current era of (digital) information disruption, which is characterized by the rapid and
unstoppable flow of information, the media (especially electronic) has become a central force in shaping
the political communication landscape. Its role is no longer just to convey news, but also to determine what
the public thinks and feels. Conventional media such as television and newspapers now share influence
with digital platforms such as social media, which enable direct interaction between politicians and the
public. This transformation has had a profound impact on democracy, on the one hand expanding political
participation, but on the other hand creating new challenges such as the spread of hoaxes and polarization
of opinion (Juditha et al., 2018; Zuhdi, 2020).

The media has a unique ability to direct public attention through agenda setting and framing
mechanisms, where the way an issue is highlighted or framed can influence voter perceptions (CN &
Siregar, 2024). For example, intense coverage of corruption or government performance can change
people's priorities in assessing prospective leaders. However, this power also carries risks when the media
is trapped in certain interests or social media algorithms reinforce user bias, creating an “echo chamber”
that narrows the space for healthy discussion.

The presence of social media further complicates this dynamic. Platforms such as Twitter and TikTok
are not only effective political campaign tools, but also arenas for political buzzers and “micro-targeting”
that manipulate opinions with messages tailored to certain groups. As a result, voters are often exposed to

unbalanced or even misleading information, which ultimately influences their political decisions (Aulia &
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Lexianingrum, 2024; Tsuyoshi et al., 2024). Without the ability to filter information critically, people are
vulnerable to being trapped in narratives built by narrow political interests.

This phenomenon is even more worrying when you look at how social media algorithms work. Social
media algorithms require the attention of their users to inadvertently deepen the polarization gap by only
displaying content that matches each individual's political preferences (Fatih et al., 2024). As a result, it is
increasingly difficult for society to find common ground in differing views, and public spaces that should
be places to exchange ideas have instead become battlegrounds for identity preferences (Faturahman et al.,
2024).

On the other hand, the development of communication technology also brings positive opportunities
for democracy. Social media enables more inclusive political participation, where marginalized groups who
previously had difficulty accessing mainstream media can now voice their aspirations directly. Digital
platforms also facilitate public oversight of government performance and political processes, creating
greater transparency (Bajari & Morin, 2025). However, this potential can only be realized if accompanied
by a collective awareness to use the media responsibly.

Therefore, media literacy is key to maintaining the quality of democracy amidst this flood of
information. The public needs to be equipped with the ability to recognize hoaxes, understand media bias,

and assess information objectively. Political and media education must be an integral part of both formal
and non-formal education systems, equipping citizens with the critical skills needed in the digital era. At
the same time, the media itself must maintain its independence and commitment to facts, while politicians
need to be responsible in using communication platforms. Clear regulations that do not limit press freedom
are also needed to create a healthy media environment. Only with collaboration between all parties -
government, media, academics, and civil society - can democracy continue to run healthily, where voters
make decisions based on accurate and balanced information (Djulhijjah & Kencono, 2024; Kadir et al.,
2024).

This article will examine in more depth how the media shapes voter behavior, while also offering
reflections on the challenges and solutions for better quality political communication in the digital era.
While existing studies, such as those by Juditha et al. (2018) and Zuhdi (2020), have explored the media’s
role in political communication, they primarily focus on either traditional media or specific social media
platforms, often overlooking the integrated dynamics of conventional and digital media in shaping voter
behavior within the context of digital information disruption. Juditha et al. (2018) focused on the challenges
in digital media and Zuhdi (2020) explored post-election media dynamics, this study uniquely integrates
the analysis of both conventional and digital media’s roles in agenda setting and framing, highlighting their
combined impact on voter behavior and polarization. By contrasting these findings, the study underscores
its novel contribution in proposing actionable solutions like enhanced media literacy and stakeholder
collaboration, which extend beyond the descriptive analyses of previous works, thus enriching the discourse
on digital democracy.

This study addresses this gap by comprehensively analyzing how both media types interact through
agenda setting, framing, and algorithmic influences to impact voter perceptions and democratic processes.
Furthermore, unlike prior research that largely describes challenges like polarization and disinformation,
this study uniquely proposes actionable solutions, emphasizing media literacy, ethical campaign practices,
and collaborative stakeholder efforts to foster a healthy democratic ecosystem, thus offering a novel
contribution to the field of political communication in the digital era.

2. METHOD

This article was written using a qualitative research method and supported by a literature review
method by dissecting various things related to how the application of political communication media in
influencing voters works. The analysis in this article is based on the extraction of library data/literature
studies from several sources of literature (written). The writing was carried out through the process of
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extracting data from various reference sources that discuss various things related to the application of
political communication media in influencing voters, which are published in public media. After that, a

descriptive-analytical analysis was carried out to find new meanings. This study chose the content analysis
method to obtain accurate textual results considering that content analysis is a test involving efforts to
record and systematically study the contents of the media that have been communicated, especially in the
form of documents.

The method section of the article already outlines the research approach, utilizing a qualitative method
supported by a literature review to analyze the application of political communication media in influencing
voter behavior. Data were extracted from credible written sources, including scholarly articles and public
media, ensuring scientific rigor as per established research standards. To strengthen the data foundation,
supplementary materials such as policy reports on digital campaign trends and media archives, were
included. These additional sources, accessed through reputable online databases and open libraries, enrich
the contextual analysis of media influence on voter behavior. These sources can be accessed through various
places (libraries) and internet media openly.

The content analysis method was employed to systematically study communicated media content,
particularly documents, to derive accurate textual insights. This approach aligns with common research
techniques, as the validity of the sources is guaranteed through transparent and accessible references,
meeting the requirements of a scientific literature study. The researcher did not make direct observations,
but the data that had been obtained could be guaranteed to be valid based on scientific research theory,
because the reference sources obtained, based on the method used, were sources whose existence could be
guaranteed (Prayogi, 2022, 2024, 2025). This comprehensive approach ensures a robust synthesis of
diverse, credible references, aligning with scientific research standards. This article can then be a summary
of various related articles and writings. Thus, this article is more of a synthesis of existing writings, to then
be seen in relation to what can be done in the current context.

3. RESULT AND DISCUSSION

The Urgency of Media and Political Communication

In the information era characterized by rapid and abundant data flow, political communication has
become a very vital aspect in maintaining the sustainability of democracy. Political information now comes
not only from mainstream media, but also from various digital platforms that allow each individual to
become both a producer and a consumer of information. In this context, political communication not only
conveys political messages, but also shapes public opinion, influences voter attitudes, and even directly
directs political actions (Maulana et al., 2023).

Political communication also plays an important role in creating openness and accountability in
society. With the availability of various information channels, the public has a greater opportunity to
understand public issues, criticize policies, and assess the performance of people's representatives.
However, the abundance of information also poses new challenges, such as narrative manipulation and the
spread of hoaxes (Syauket et al., 2024). Therefore, the urgency of political communication in the
information era lies in its ability to filter, direct, and educate the public responsibly.

The development of media from traditional to digital forms has significantly changed the landscape of
political communication. If in the past political information could only be accessed through newspapers,
radio, and television, now social media such as Twitter, Facebook, Instagram, and TikTok have become
the main means of disseminating political messages. This change shortens the distance between political
actors and the public, while allowing for more intense and real-time two-way interaction (Arsyad et al.,
2024).

The presence of digital media has also made political communication more personal and emotional.
Candidates or political parties can now convey messages tailored to audience segmentation, using visual
language and narratives that are easy to accept. On the other hand, social media algorithms tend to
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strengthen confirmation bias and narrow the space for open discussion (Fatih et al., 2024). Therefore,
understanding the role and impact of the media as the main channel for political communication is very
important in assessing the dynamics of modern elections.

The relationship between the media, politicians, and voters is currently becoming increasingly
complex because the three influence each other in an open information ecosystem. Politicians use the media
to shape their image and convey their agenda, while the media seeks public attention to increase reach and
interaction. In the middle, voters are in a position of being torn between competing narratives, both fact-
based and opinion-based (Azhar, 2017).

This complexity is also evident in political campaign strategies that increasingly rely on digital
technology and data analysis. With the help of the media, politicians can now target political messages
specifically to certain groups of voters, known as micro-targeting. This increases the chances of winning,
but also raises the risk of opinion manipulation and ignoring broader public issues (Bennett & Gordon,
2021). Therefore, the relationship between media-politicians-voters requires special attention so as not to
deviate from the principles of transparency and fairness in democracy.

One of the main problems in current political communication studies is how the media shapes
perceptions and influences voter behavior. The media has the ability to direct the focus of public attention
on certain issues through the agenda setting process, as well as influence the way society interprets issues
through framing. In practice, the media is not only a conveyor of information, but also a political actor that
plays a role in shaping voter opinions and preferences (Nurhayati, 2023).

Such conditions make voter/audience behavior no longer entirely based on rationality or objective
information. Many voters make political decisions based on emotions, social identities, or visual
impressions formed by the media (Mukuan, 2022). This condition poses a major challenge in building a
healthy and deliberative democracy. Therefore, the influence of the media—both directly and indirectly—
can change people's perceptions and political behavior in the context of general (political) elections.

Basic Concepts of Political Communication and Media

Political communication is an important aspect of democratic life, because it involves the process of
conveying political messages from political actors to the public. Political communication answers the basic
questions: who says what, to whom, through what channels, and with what influence. This definition shows
that political communication is not only about the content of the message, but also who delivers it, who
receives it, what media is used, and the impact it has on the public. Political communication also includes
all forms of communication that aim to influence the distribution of power in society, whether carried out
by political institutions, interest groups, or individuals (Syauket et al., 2024; Zuhdi, 2020).

In the fast-paced digital era, political communication is no longer just a monopoly of political elites or
mainstream media. Now, civil society, activists, and even social media figures are also part of the flow of
political communication that shapes public opinion. Political communication has evolved into a space for
the exchange of ideas, criticism, and aspirations between the people and the government (Lopulalan, 2023;
Rahmadi et al., 2024). Therefore, understanding the concept of political communication is important,
especially in the context of public participation, government transparency, and elections with integrity.

The main function of political communication in a democracy is as an information channel that
connects citizens with the political process. Through the media, the public obtains information about
policies, government programs, national issues, and the profiles of candidates competing in the election.
This information is an important basis for making rational political decisions. Political communication also
allows the formation of public opinion that is more open to differences of opinion, thereby strengthening a
healthy deliberative democratic climate (Iskandar, 2017; Prayogi & Nasrullah, 2024).

More than that, political communication has an educational and participatory function. The media not
only conveys facts, but also forms political awareness, builds active participation, and strengthens public
control over power. This is where honest, transparent, and responsible communication is important. When

political communication is manipulated or used to spread disinformation, the quality of democracy can be
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threatened. Therefore, the function of political communication greatly determines the direction and quality
of the democratization process in a country.

The development of technology has given birth to various types of media that act as the main channels
of political communication. Print media such as newspapers and magazines, although starting to be
abandoned, are still a reference for political information that has depth of analysis. Electronic media such
as television and radio remain strong in reaching a wide audience, especially among people who have not
been reached by the internet. Both play an important role in framing public discourse and shaping
perceptions of political issues.

On the other hand, digital media and social media have brought about major changes in political
communication patterns. The internet, with its social media medium, allows for instant and cross-border
message dissemination, enabling direct interaction between politicians and the public. Social media also
provides space for politicians to shape their personal image and convey narratives tailored to the target
audience.

When explaining the dynamics of media influence on voters, a number of political communication
theories can be used to understand how the media works. One of them is the agenda setting theory. This
theory states that the media does not tell the public what to think, but tells them what is important to think
about. The media has the power to highlight certain issues and ignore others, thus shaping public
perceptions of the urgency of a problem (Efendi et al., 2023; Trifanny et al., 2024).

In addition to determining the public agenda, the media also influences the way the public understands
an issue through framing theory. According to this theory, the way the media frames news or events will
influence the way the public interprets the information. For example, news about demonstrations can be
framed as a form of expression of democracy or vice versa as a threat to stability. This frame or “frame”
greatly determines the direction of public opinion, because it directs the attention and emotions of readers
to certain aspects of an issue (Pratiwi et al., 2014; Prayogi, 2021; Santi, 2012).

Another relevant theory is the uses and gratifications theory which explains that audiences actively
choose media based on their needs and goals. In a political context, voters use certain media to seek
information, form political identities, or gain a sense of social connectedness (Karunia H et al., 2021). For
example, young voters prefer social media because of its interactive and personal nature, while older groups
tend to rely on television or print media.

This preference shows that voters are not passive recipients of political messages, but have control
over the type of information they consume. However, this tendency can also create polarization if voters
only seek information from media that is in line with their views (Kumontoy et al., 2024). Therefore,
understanding this theory is important to examine how voter behavior is formed based on the media
exposure they choose, and how this influences their political decisions in elections.

The Influence of Media on Voter Behavior

The media has great power in shaping public opinion and the political attitudes of the community.
Through the selection of highlighted issues and the way information is presented, the media indirectly
directs public attention to certain things that are considered important. When a political issue is reported
intensively, the public's perception of the urgency of the issue increases. The media becomes the main
intermediary between political actors and the community, forming public discourse that ultimately
influences the political orientation of voters (Safitri, 2019).

Not only that, voters' political attitudes are also greatly influenced by the representation of candidates
and political parties in the media. The delivery of positive or negative narratives can shape the image of
politicians in the eyes of the public. Voters often build their opinions based on information presented by
the media, not from direct experience (Azhar, 2017). Therefore, the role of the media is very vital in shaping
opinions which in turn can influence voting behavior.

In the digital era, social media has become the main means of building political engagement. Platforms

such as Facebook, Twitter, and Instagram allow two-way interaction between politicians and the public.
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This strengthens public participation in political discussions and allows political aspirations to be channeled

quickly and widely. This phenomenon provides a new democratic space, especially for young people who
were previously less involved in the formal political process (Zalzillah & Gumelar, 2024).

However, social media also has a negative impact in the form of political polarization. Social media
algorithms tend to present content that suits user preferences, creating an echo chamber that strengthens
beliefs and limits diversity of views. When people are only exposed to opinions that are in line with them,
the potential for conflict and intolerance towards different views increases. As a result, the public space
becomes fragmented and healthy political dialogue is difficult to create (Fatih et al., 2024; Suhendra &
Pratiwi, 2024).

In the election process, the media also plays an important role in shaping the image of political
candidates. Consistent reporting and strong narratives can create perceptions that stick in the minds of
voters. Candidates who successfully manage public communication well will find it easier to gain support
because they appear credible, empathetic, and relevant to the expectations of the community. On the other
hand, a negative image formed due to bad media coverage can be a major obstacle in gaining public trust
(Egim, 2024).

This political image is not only formed through mainstream media, but also through social media
(Prayogi, 2023; Safitri, 2019). Candidates are now competing to build a strong political persona in
cyberspace. Through uploading photos, videos, and emotional short messages, they try to appear as figures
who are "close to the people." This image strategy is often more influential than delivering a rational work
program, because it is easier to digest and share widely.

The development of digital campaigns and online political advertising adds a new dimension to
political communication. Technology allows campaign messages to be specifically targeted based on
demographic data and user preferences (Kustiawan et al., 2022). Thus, campaigns become more efficient,
personal, and measurable. Candidates can reach specific groups with tailored messages, increasing the
chances of support in target groups.

However, digital campaigns also pose major challenges. The lack of regulation and transparency
makes online political advertising vulnerable to misuse to spread disinformation or form misleading
perceptions. In addition, because digital campaigns take place in private spaces and are difficult for the
public to monitor, the potential for information manipulation is even higher (Nugroho et al., 2013).
Therefore, there needs to be clear regulation and digital literacy among voters to maintain the integrity of
the democratic process.

In this context, the phenomenon of political buzzers has also emerged, utilizing the power of social
media to systematically influence public opinion. Buzzers work by spreading messages, flooding timelines
with certain narratives, or even attacking opponents through hoaxes and provocations. Their activities are
reinforced by algorithms that prioritize popular content, regardless of its truth (Wahyudin & Sunuantari,
2017).

As a result, voter preferences are no longer fully formed by rational considerations or valid
information, but rather by opinions artificially formed by the buzzer network. This situation is exacerbated
by the lack of media literacy and the low critical thinking skills of some people. Algorithms that only
present what users want to see also strengthen bias and hinder voters from exploring alternative views
(A’yun et al., 2025; Fatih et al., 2024).

One of the most serious impacts of this condition is the widespread spread of hoaxes and
disinformation. Fake news that is packaged provocatively and goes viral spreads much faster than
clarification or correct information. Disinformation is often used as a negative campaign tool to bring down
political opponents, create fear, or strengthen certain emotional sentiments in society (Pamungkas &
Permana, 2020).

Widespread hoaxes can disrupt voter rationality. When voters make political decisions based on false
information, the quality of democracy is also degraded. Therefore, serious efforts are needed to strengthen
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media literacy and build critical awareness in society so that they can sort information wisely and not be
easily influenced by misleading content.

4. CONCLUSION

Media, both conventional and digital, play a key role in shaping voters’ political perceptions and
behavior through agenda setting, framing, and information dissemination. Social media, with its interactive
nature, encourages political participation, especially among the younger generation, but also exacerbates
polarization due to algorithms that reinforce one-sided views and hoaxes. Modern political campaigns must
be data-driven, strategically utilizing social media with educational messages, and supported by voter
education to build the public’s ability to critically analyze information. Collaboration between the media,
politicians, and civil society is needed to maintain journalistic professionalism, encourage ethical
campaigns, and strengthen media literacy for a healthy political ecosystem.

The study’s content analysis reveals that conventional and digital media shape voter perceptions by
prioritizing specific political issues, such as governance or corruption, through agenda setting and framing
techniques. Social media platforms significantly increase political participation, especially among younger
voters, but also deepen polarization and spread disinformation by creating echo chambers and amplifying
manipulative narratives from political actors. The analysis of digital campaign trends emphasizes the
importance of strategic, educational messaging to effectively engage voters in the digital era. The literature
review highlights media literacy as essential for equipping voters to critically evaluate information and
counter misleading content.

The digital era has transformed political communication, demanding that people have the ability to
understand technology and recognize information manipulation. Collaboration among media, politicians,
academics, and civil society, supported by clear and transparent regulations, is crucial to maintain
journalistic integrity and foster a healthy democratic ecosystem, ensuring voters can make informed
decisions based on accurate information in the digital age. Responsible media freedom, supported by
independent media as political watchdogs, is crucial to maintaining the integrity of democracy. This
challenge requires cooperation between the government, media, academics, and society to create a mature,
fair, and dignified democracy, by maintaining the quality of political information and communication
through regulation, collective awareness, and strengthening digital literacy.
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